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Racold launches #showerdecision campaign
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Mumbai : Racold, India'slargest water heating solutions provider, has launched a new integrated
marketing campaign titled #ShowerDecision. Not a single day goes by without taking a decision.
Some decisions are thought through while scme can be impulsive. 1t is at this point of dilemma
that a person needs the clarity of thought to enable him to make a decision. We all go through
this phase in our lives, when we have to take decisions that impact our lives in a small or 2 big
way.A hot shower enables us to refresh our thoughts and think clearly, helping us make the right

decision. Doesn't it? Taking this thought forward,
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Racold launches #ShowerDecision campaign

ATVC and three digital films have been released
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Raiold (elebrafes the Déciﬁions Made Inside a Shower
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Racold Launches #ShowerDecision Campaign
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The integrated marketing campaign has been launched on television, radio and digital
platforms. including YouTube. Facebook, Twitter and LinkedIn. The campaign will be further
amplified through point of sale materials leading to category education, enabling cansum
ve at a decision of which water heater to buy and driving participation.
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Racold launches new integrated campaign
02 Jan.z018

2w & Correspondent

Water heating solutions provider Racold has unveiled #ShowerDecision, a new integrated campaign. The
campaign celebrates this moment of "decision making’ and urges consumers to share the decisions they took
that made =z difference to their lives. People can share their #ShowerDecision by simply logging to
wivivi.racold.comyshowerdacizion and uploading a video or 2 picture with their unique story.

Motes a communigue: "Being in shower also allows you to enter into a meditative state of mind. Though,
baths and showers are part of our daily life, a hot shower has a positive, energizing and inspirational impact
on your mind. The campaign has been lzunched through three digital films, where the protagonist talks
about their life changing decisions. For example, ne film highlights how the shower helped 2 man in realizing
that he should leave his 3 to 5 job that never gives him actual happiness and start pursuing his passion -
writing. This changed his entire life and made him happier In the similar way another film highlights how a
woman, who couldnt complete her education due to bad circumstances in life and got married, had kids.
Cne fine morning after taking a hot shower she could gather zll her courage to give a fresh start to her life
by deciding she will join college and complete her education.”
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#ShowerDecision: Racold's latest integrated
marketing campaign celebrates the moment of
'decision making'

The campaign has been launched through three digital films, where the protagonist taiks about their life changing
decisions
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Arizton Thermo Indis Pvt. Ltd’s brand - ‘Racold’ has launched a new integrated marksting

campaign titled #ShowerDecision.
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The multi-media marketing campaign has been launched on television, radio and digital

platforms. Thiz campaign iz already

creating an emotional tie. The campsaign zo

consumers sharing their real life decisions, w

views on you tube and 1.1 million views
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We wanted to connect with our consumers
in an emotive way: Prashant Dhar, Ariston
Thermo

Prashant Dhar, Vice President, Marketing, Ariston Thermo India Pvt Ltd, speaks about
Racold’s recently released marketing campaign #Showerdecision
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We all make decisions, some are thought through while some are not. Not a single day
goes by without taking a decision. There are days when we can't have clarity in our
thoughts and we have to make that one important decision that will impact our lives
in a big or small way. And where would you find the solitude you need to make the
most important decisions of your life? Your home, car, office or maybe even a temple?
What about cleansing your thoughts while having a hot shower?
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Racold, the water heater brand, recently released a new integrated marketing
campaign titled #Showerdecision. The campaign celebrated the moment of “decision
making’ and urges consumers to share the decisions they took that made a difference | INTERNATIONAL NEWS
in their lives. The campaign has been launched through three digital films, where the B
protagonist talks about their life-changing decisions.
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